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THE UNFAIR ADVANTAGE




PEOPLE BELIEVE
PEOPLE
NOT BRANDS

Project: Business Is An Adventure South Africa Il (view here)

Client: Investec and Virgin Atlantic


https://www.investec.com/en_za/focus/business-is-an-adventure.html
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roject: MAC X Pearl
" Client: Estée Lauder (



https://www.instagram.com/p/B8wFCSfguGC/

BRANDED
CONTENT

Gripping from the first frame

We create content built for social media: the right
duration, the right style, the right format...it's an
attention game, so you have to connect quickly with
the right creative transmitted the right way

T2 CONTENT FORMATS

® \/ideo

Audio and podcasts
GlFs & animations
Stills photography
Experiential
Infographics

Written word

Project: #TotallyReady with Total 12 (view here)
Client: Colgate-Palmolive



https://www.instagram.com/p/BzVGpoPHWSo/

.

Project: #BestOfTheBestRugby (view here) Proj : Business Is An‘Adventure South Africa | (view here)
Client: Investec / ient:  Virgin Atlantic

\ Project: #MakeOpportunities (view here)
\] : Client: Investec



https://www.investec.com/en_za/sponsorships/rugby.html
https://www.facebook.com/virginatlantic/videos/10155879400597679/
https://www.instagram.com/p/BrXReAKjXRe/?utm_source=ig_web_copy_link
https://www.youtube.com/watch?v=C6WpD3O582E

AMPLIFIED
SY INFLUENCERS

The TILT influencer approach

@ WTF CONTENT

Creating fresh and compelling narratives that
influencers want to be a part of

® BESPOKE SELECTION

Sometimes we use higher-end celebrities and trend-
setters, sometimes micro-influencers, depending on
the target audience, objectives and budget of the
campaign
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Project: #AcerYourFestive (
Client: Acer



https://www.instagram.com/p/Bc2Ou_GgCL-/

AMPLIFIED
SY INFLUENCERS

The TILT influencer approach

& NO PAID-PER-POST

Influencers are embedded into the fabric of the
campaign and contracted in on project minimum
outputs which they exceed 90%+ of the time, we
prefer a ‘paid-to-play’ model

* METRICS

100% transparency on campaign performance with
actual influencer back-ends used in our feedback e
reports both during and post-campaign

Project: #AvengersChallengeSA (view here)
¢ . Client: The Walt Disney Company Africa


https://www.instagram.com/p/Bh_UJ8BncLt/

\

I} brenden_praise &
A

Lindsay Saker Volkswagen

0’3 Liked by dominique_egan and 3 730 others

brenden_praise Popped in to VW Fourways this
morning and got a chance to test drive the new
@volkswagensouthafrica T-Cross, and man it's
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©DD Liked by misslexieknight and 43 093 others

lasizwe #BTS Can you guess what our love language
is? & are you ready for the competition? WE UP TO
SOMETHING W 4 @cadburyps_bar
#findloveinyourlanguage

View all 539 comments

lasizwe Tag a friend! % ( Competition coming up o
soon)
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@359 Liked by jeaninerainier and 8 742 others

kamomodisakeng Healthy Hydrated Skin Is In!!
#Skincare is very close to my heart. To look good
without any make up on is as important to me... more

View all 45 comments

thuliphongolo Darling @ v}

cliniquesa Gorgeous! We're so glad you love it!
v
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SOME OF OUR
CLIENTS

LUNO virgin@
allantic
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Arye Kellman
Co-Founder

+27 84 581 5479

aryek@tilt.co.za
www.tilt.co.za
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@thetilteffect
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Project: @MACCosrh\{tic‘QAfrical

Client:

Estée Lauder Comﬁ’anies

(}\AccounbLéunch (view here) \
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https://www.instagram.com/p/BnwtauEDkKp/

